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CTBC University of Science and Technology
Department of Business Administration Curriculum of Marketing and Logistics Management
- for Master’s Program (Effective from Fall 2026)
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Academic Ethics Education
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Master's Thesis
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Research on Healthy Lifestyle

2/ 2

Topics of Marketing Management
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Research Methods
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Topics of Integrated Marketing Communication
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Topics of Consumer Behaviour
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Marketing English

2/ 2

&3 %A
Topics of Marketing Planning
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Practical Topics on Promotional Activities
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Topics of Customer Relationship
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Statistical Analysis for Research
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Business Model Strategy and Operations
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Special Topic on Industrial Management Knowledge
and Analysis

2/ 2

B G R i
Academic Ethics in Practice
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Integrated Marketing Communications
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Interdisciplinary Enterprise Lecture
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Topics of Marketing and Distribution
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Topics ofStatistical Analysis
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Health Industry Innovation and Entrepreneurship
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Topics of International Marketing
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Department of Business Administration Curriculum of Marketing and Logistics Management
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. . . . 2/ 2
Topics o fMarketing of Cultural and Creative Industries /

Ty ey

2/ 2
Topics of Digital Marketing /
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. . . 2/ 2
Topics of Service Quality Management
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. . 2/ 2
Topics of Entrepreneurship
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2/ 2
Multivariate Analysis /
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2/ 2
Data Visualization and Business Analysis /
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Topics of Fintech and Al /
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2/ 2
Topics of Service Marketing /
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Marketing Case Analysis
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2/ 2
Topics of Brand Management /
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. T . 2/ 2
Topics of Decision Analysis
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2/ 2
E-Business Operation Model /
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Topics of Al Application /
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Circulation Case Analysis /
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Topics of Chain Franchise Management
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The total number of credits completed to be eligible to graduate shall not be less than 28credits (11credits for
professional required courses (excluding thesis), and minimum *credits for elective courses).
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A score of 70 points or above in each subject shall be considered a pass.
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Conduct score of 70 points or above shall be considered a pass.
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The thesis credits shall be 6. The graduate students shall complete their graduation thesis and pass the assessment
before graduation.
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Interdepartmental courses taken shall be for Master's Thesis.




